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campaign to promote an exceptloqal two-story mﬂﬂﬁﬂf;m FULL PDE
penthouse at The Towers of Quayside in Miami. DR ontprth S

Rather than simply advertising the property to O L B

the general market, the strategy was to put the . Sonons 0T o
listing directly into the hands of the people most et
likely to know its next buyer: the residents and e SO
neighbors already living within the exclusive eacod
community. S s 0
- 934-874

The oversized direct-mail piece combined Ml(_.z
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sophisticated property marketing with Michael's @DouglasElima

personal brand and sales credentials, highlighting

the penthouse's panoramic water views, 50-foot

boat slip, expansive living spaces, luxury amenities,

and rare two-story design.The reverse side reinforced
Michael's experience and credibility through client testimonials
and his positioning as a Multi-Million Dollar Producer and
Certified Luxury Home Marketing Specialist.
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PROJECT: E.D.D.M.MAILER
CLIENT: MICHAEL COCHERELL, DOUGLAS ELLIMAN REALTY


https://davidgriffiths.design/wp-content/uploads/2026/10/MichaelCocherell_EDDMFlyer_11x17_APR24.pdf

