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“OUR PRICE IS RIGHTH‘ West Palm Beach to Ft Lauderdale Boca Raton to Fort Lauderdale
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Our price is right!

Ride All Day on Weekends & Holidays

Our price is right!



TRI-RAIL’S “FUN GUIDE”
WINS FIRST-PLACE AWARD CLICK THE BUTTON

TO WATCH A VIDEO

One of the first projects | worked on at GPR
was the Tri-Rail “Fun Guide”. This booklet was
created to promote all the fun things for families
to do in South Florida within close distance to
the train stations and convenient connections.

' rity
H‘egianar Transpartatran Authonty

The Fun Guide is a 48-page booklet distributed at
family-friendly Tri-Rail events, as well as on their
trains and as a convenient, downloadable, mobile
flipbook version. The “Explore South Florida”
campaign included a full-page advertisement, the
campaign landing page and a |5 second social

media video, whichHEGESEUESE S ideall day on weekends for only $5. Kids under 5 ride free.

Tri-Rail’s Fun Guide was awarded |  Fae N\ e E-aee A - .
first-place in the 2018 Florida Public ¥4 PN\ AN | ﬁ T s ST et 4
Transportation Awards (FPTA) and | T T LT 74 R AL O LS -

| was very proud to have been an B

integral part of the team on the

cam paign for this cl ient_ Get on board Tri-Rail for a day of fun at local attractions and events,

Enjoy low fares, 18 convenient stations and easy connections from
Miami to Fort Lauderdale to Palm Beach.

TRISSRAIL

tri-rail.com + 1-800-TRI-RAIL
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PROJECT: FUN GUIDE BOOKLET AND CAMPAIGN
CLIENT: GPR/TRI-RAIL


https://www.youtube.com/watch?v=u66T2ooCsj0
https://issuu.com/tri-rail/docs/tri_rail_fun_guide

“RESPECT THE RAILS” CAMPAIGN

Tri-Rail’s Rail Safety campaign poster was designed to catch the eyes of younger kids. With
the text on a slant and the fonts | selected, as well as the colors and the image | created out
of several stock photographs, this campaign was to educate kids to avoid playing on the rails,
as well as to pay attention while crossing at designated railroad crossings.

These posters were distributed to schools in the Tri-Rail area from Miami to the Palm
Beaches, as well as featured on the back cover of their Tri-Rail Coloring Book.
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Tri-Rail selected my cover design for their “Respect the Rails” S EREEOE T A o
C‘Oloring book, which featured the poster on the back cover. ey Y V R A W NS T e ol
| also created this Logo for their promotional items %

and for this campaign’s landing page.
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This campaign poster was awarded second-place
in the 2018 Florida Public Transportation
Awards (FPTA), which is quite an honor.

Respect the

RAZ:LS

PROJECT:  RAIL SAFETY POSTER & COLORING BOOK
CLIENT: GPR/TRI-RAIL

Part of the South Fiorida Regioas! Transoartaton Authority

www.tri-rail.com + 1-800-TRI-RAIL




“MAKE IT PART OF
YOUR DAILY ROUTINE!”
ADVERTISING CAMPAIGN

In order to increase ridership, this
campaign was created to highlight the
time it takes to get ready and get to
work riding Tri-Rail. The three diverse
models were chosen and photographs
were shot in the home, on the train, and
in the office.

When we originally shot the photographs,
there were no Covid restrictions in place,
and once the travel and mask restrictions
became mandated, | had to manipulate the
photographs to include masks on each

of the rider’s faces in the onboard shots.

This campaign included digital banners,
eblasts, advertisements in local printed
publications, and a social media campaign.

Click on the video icon to >
watch the campaign video

PROJECT: DAILY ROUTINE CAMPAIGN
CLIENT: TRI-RAIL / GPR

' MAKE T PART OF YOUR
DAILY ROUTINE' _

Ride the train to get to work.

TRI & RAIL

MAKE IT PART OF YOUR

DAILY ROUTINE' _

MAKE IT PART OF YOUR
DAILY ROUTINE!

Ride the train to get to work! f
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https://www.youtube.com/watch?v=RcQCsmqEOfE

PROMOTE THE N., VW TRA
APP FOR SOUTH FL.RIID

As a contractor with Goodman Public R&i&ﬁm;
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designed a social media campaign, onboard p: - il Phon nge S i
ﬂGDI."‘ Cllngs to dlrECt ﬂdEl"S to d . 1 th e new | - '_:L‘.L :}ﬁﬁﬁ‘l‘ '1 h _I- "_-: | e ? :
| designed and hosted the landing page to connect riders ) . :.%mamj jo-ay ||| Download SoFloC

with the instructions to download the new app. :» - wem w® T TRIGRAIL Hi‘ﬂ | and eaSlly plal'l, pay
| SoFto (/) SN CESER SOFLOGO.COM and track your bus &

N Tl train ride in one app.

, RIDING JHMI,JJJIM_EJ,_..H
Metropolitan Planning Organization, have come 'f - =i

LA\N Y. 1
‘ \ i together to provide you with an easier way to plan,

- ‘H - pay, and ride on buses and trains throughout South
R Y Florida's transit systems.

The campaign also consisted of a digital video
campaign, which | used Al to create a character for
the storyboard graphics, showing a day in the life of
a passenger traveling through South Florida using
the app to navigate and get from the bus to the train.

g Tri-Rail, Palm Tran, Miami-Dade Transit & Broward
& County Transit Systems, as well as the Broward

The digital campaign targeted current riders using
a geolocation feature, as well as new riders who Witk the SoHBEO app, you'llibe

were within the location of each of the train stations. s R & ) i . s |- gl g R

The app was created to replace the individual apps that 2 v o Fn TRIGRAL o e « Buy Tickets
each transit partner USEd, and create a single-use_app for soFto(70 N SOFLOGO.COM ; - ; *» Track Trains & Buses

travelers and commuters using the Broward Cnunty » Plan Your Trip
and Miami-Dade transit systems, as well as Palm Tran v B 2| + And More!
in Palm Beach, and the Tri-Rail train system. '
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PROJECT: SOFLOGO TRANSIT APP CAMPAIGN
CLIENT: SFRTA / TRI-RAIL

E


https://soflogo.com/
https://www.youtube.com/watch?v=s_aGpC-ov2A&t=1s
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This project ended up being a favorite of mine, as S

it turned out so lovely. | worked with the team to
create this beautiful fundraising package, which
included a 2-pocket folder,a |12-page booklet and
a quad-fold brochure.

| was happy they chose my logo design for the
50th Anniversary of the South Florida Wildlife
Center and | was proud to work on it. The other
team members provided the copy, the client’s
overall package requirements and coordinated
with the client, while | handled the layourt,
image selection, photo retouching and color
correction, handled the file preparation and
print production.

Mﬁoﬂd. LERTRAL .
WILDLIFE CENTER B
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The main focus of the package was to highlight
the amazing work the center has done over the
past 50 years and to raise awareness about the
need for a new building to continue their mission
of rescue, rehabilitation, research and education.
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PROJECT: FUNDRAISING PACKAGE
CLIENT: GPR/S. FLORIDA WILDLIFE CENTER
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HE SOUTH FLORIDA
SYMPHONY ORCHESTRA

AT SOUTH FLORIDA

 SYMPHONY
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Great Cnmposers Along the Rhine River

For several years, | have been charged with
the graphics for the South Florida Symphony
Orchestra. Music is a passion of mine, so |
loved creating the colorful graphics.

June 19 - 26, 2025

Amsterdam to Nuremberg

| managed the photo shoots we had with the
musicians, the photographers, and stylists. In
addition, | edited and sillouetted all the images
of the musicians for the ads. Each was shot
individually, and then the images were combined.

Not only did | design their social media, their ads,
graphics for their website, calendar posts, eblasts,
but | also designed many special projects for the

' Aboard The Gentleman

o Kﬁ(clusiv_ﬁl‘v Chartered Sailing

lllllll

organization, including their Symphony Sojourns
cruise information and promotional materials, but
also their 100 Violin Initiative, which helps children
in local schools learn music. In addition, each year,
| designed their annual Gala graphics. VWorking
closely with the Symphony’s marketing director,
we designed close to 100 design pieces each season.

 BLITTER
AND BE GAY
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T SOUTH FLORIDA

 SYMPHON¥
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Thursday, January 16, Z(Fi?_-:_: Sm

Broward Center for the Performing Arts
954.522.8445 » bit.ly/2025sfsogala

PROJECT: SOCIAL MEDIA & PRINT BROCURE SAMPLES
CLIENT: SOUTH FLORIDA SYMPHONY ORCHESTRA



https://issuu.com/transcend.cruises/docs/web_great_composers_along_the_rhine_river_single_p

HELPING KIDS FIND
THEIR FOREVER HOMES

One of the things that | find appealing about
being a graphic designer, is the heartfelt feeling
It gives me to be able to help others through
what | do.

Honoring the

Moss Foundation as the
2021 Child Advocate

of the Year

Each year; | designed the graphics package for
Eat Your Heart Out, an annual event held at
Galleria Fort Lauderdale to help raise money
for Heart Gallery of Broward County.

eal, Y ouh
A culinary feast to benefit
Heart Gallery of Broward County

Thursday, October 7, 2021
6 - 8:30 pm

Over 200 people regularly attended this

annual event, which included local eateries that
would promote themselves to support this
great cause. The advertising for this event was a

The Galleria at Fort Lauderdale

Moss Ke, EK)I

frounparioy  [OFECEIEGERGE LED GDDDWIN HUDSDN

asey Foosmarion

consistent update process. With new restaurant XO mreLaten HK dyy(;/ o t@am. e CALLERIA G sions
partners and sponsors being added daily, this & geo ,

3 v ‘ : .. OTHAKER.ORG h::F‘:II”ERH REAL ESTATE ANALYSTS ADVAROCD | | eooriaai =_:-: \E‘ bHAI}\.
project is always a logistical effort. |

Not only did | design all the posters, the social
media graphics, digital banners, and event signage,
| also edited their promotional video.

heartgalleryofbroward.org

EAT YOUR HEART OUT EVENT MARKETING
HEART GALLERY OF BROWARD / GPR

PROJECT:
CLIENT:

Honoring the
Moss Foundation as the
2021 Child Advocate

of the Year
mﬁ gcrwv

A culinary feast to benefit
Heart Gallery of Broward County

Thursday, October 7, 2021
6 -8:30 pm
The Galleria at Fort Lauderdale

Yy Featuring Special Guest:
-3 Arlene Borenstein
' ' Let's Go South Florida/Sun-Sentinel

Participating Restaurants:

Boatyard - Cooper's Hawk Winery & Restaurants - Culinary Republic - Eddie V's
Lips Fort Lauderdale «+ Moksha Indian Brasserie - Press and Grind Café
Riverside Market & Café - Seasons 52 + Sicilian Oven - Takato
Tarpon River Brewing « The Capital Grille

The Heart Gallery of Broward County is

committed to finding loving families for
the hardest to place foster children

Moss MO Cbl *

e f@am). BRELATED (/L1102 suay XO
UELVE Byl oo moman  © IR (5P O SHORE

For tickets, visit heartgalleryofbroward.org
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GELEBRATE
10 YEARS

MOSS

frouNDATION
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1 A culmary feast benefiting
€2l Heart Gallery of Broward County



https://www.youtube.com/watch?v=DQp8-u_djBg

HISTORY FORT LAUDERDALE’S
NEVW WEBSITE REDESIGN

As a contractor with Goodman Public Relations, |
designed and developed HistoryFortLauderdale.org

as a scalable WordPress platform that balances historical
storytelling with modern usability. The site architecture
supports a wide range of content — exhibits, educational
programs, tours, events, memberships, and donations —
while remaining intuitive to navigate and easy for staff to
manage. My design approach emphasized clarity,
accessibility, and visual consistency, creating a polished
digital presence appropriate for a cultural institution.

A key feature of the project is the integrated
WooCommerce shop, which | configured to showcase
historical photography and framed prints in a curated,
gallery-like format. This required setting up credit

card processing in coordination with the framing
company’s banking and processing requirements.

One of the website’s main goals was to promote their
upcoming events and exhibitions. Maintenance and
updates of the site were handled routinely, and included
high-level website security and anti-spam protection.

PROJECT:
CLIENT:

WEBSITE REDESIGN
HISTORY FORT LAUDERDALE

DOMNATE to Histary Fort Lauderdale

m HISTORY
Fort Lauderdale
A -

Become a MEMEBER

Heme About Events/News ~  Visit ~ Venue Information ~ Press Contact Shop

LA AT AR AT

History Fort Lauderdale

offers individual, family, and business

memberships. Join us, become a member

today!

READ MORE


https://historyfortlauderdale.org/

"~ CLIENT:  GPR/HISTORY FORT LAUDERDALE

FORT LAUDERDALE HISTORICAL hl*?l,’fj'
SOCIETY GETS A FACELIFT

When | was tasked to design a logo for the
Fort Lauderdale Historical Society’s new laak a‘f
course | created several dlfferent aptlons
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. PROJECT:  RE-BRANDED LOGO DESIGN

HISTORY
) Fort Lauderdale



PRIDE & POWER
GROUP’S NEVV LOOK!

“'f:;"!ilmﬁ'ﬁ't

When | was asked to design the new
look for Pride & Power Group at
Coldwell Banker Realty, they requested
a bright and sunny feel. Their monthly
ads were featured in OutClique and
showcased their current listings.
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Redone 2 Bedroom/2 Bath Condo In Desirable Imperial Point. $295,000

Welcome home to this 2 bedroom/2 bath condo in desired Imperial Point. Completely renovated,
painted, with beautiful pool, just redone.The home has a modern kitchen, closet systems in both

In order to facilitate more visits to their
website and views on their listings, |

. - 3 — bedrooms, modern new light fixtures in the bathrooms along with new vanities. Full size washer/dryer
Creawd a_ QR COde Ca_m pa_lgn tl'] at wo UId Luxury 4-bedroom home on a corner lot in the lush Palm View neighborhood just 3 blocks from in the unit and extra storage locker. Your assigned parking is near the door and plenty of guest parking.
; ; - Lincoln Road. Recently updated 3,281 sq. ft. home on 7.500 sq. ft. lot with opulent finishes & river rock pool. Passed the 40 year and new roof. Easy to Publix, CVS,and fine dining or to Federal Highway, south to
drive their ad viewers to scan the code Offered at $3,950,000 ._ Fort Lauderdale and north to Pompano Beach.
. . . : SR SCHEDULE A SHOWING TODAY! \, a7 SCHEDULE A SHOWING TODAY!

to Vlew mo re |magES, a- VId eo; a.nd to ! L 'l-ﬁ-"' Scan this QR Code to view more pictures = ‘i-’:. ’ . Scan this QR Code to view more pictures

A Wit g 4 e Nk and the high-end amenities that come with ; : and the highend amenities that come with
SCh ed U Ie a Sh OWI ng. (AR W TR, this luxury home, as well as our other this luxury home, as well as our other

[t vt E . active listings at RichardBSchultz.com

active listings at RichardBSchultz.com
Seller is offering compensation fo Buyers agents with @ Representation Agreement.

This helped the duo to enhance the
traffic to their site, not only for the

listings shown in ads, but their other PRIDE & POWER GROUP PRIDE & POWER GROUP
1<t 1 - 1 Richard Schultz | Dr. Gary Keati . :
listings too. Their campaign included é%%}_gi%;&% 3?%2%%?‘2?“3 R
Aol bUS| eas Cal‘dS WIth 3 QR COde r-liihf_“‘_::‘:tls::huITcz@ﬂcrri+:j:g|mqu~.res,t:n::rn eary koot richacd szt "'954-8I8-9385 gga;ggﬂsoridamwes.com COLDWELL BANKER
. . = . -Lauderda gty l., Fort Lauderdale, FL 33301
and short videos for digital marketing. PRIDE & POWER GROUP ol REATY
Alffiaied real ¢ .G e A0 Codchwell Banker AN Righis Reserved. Coldwal Banka fank
:‘fﬁrﬁ;lrﬁ‘: Riﬂhard:c‘:;lai SDH,‘;ES :::CIC‘IET-E f»,mi.: o ,-.":'.1..':;:': are ouned by a subsida yol Reskogy 8
richard'ﬂhu‘m@ﬂﬂﬁdms::eﬂs{z :’wd., Suite g.I 0 IY. Fort Lauderdale, FL 33301
iR nmce:::]ﬁw.RICHAHDBSC HULTZ.COM
PROJECT: PRINT ADS & BUSINESS CARDS CFEREAT) . ’
CLIENT: PRIDE & POWER GROUP 3 COLDWELL BANKER R &
al REALTY



https://www.youtube.com/watch?v=uNhEb5K6uY0

STORK’S BAKERY WEBSITE
REDESIGN WITH FLARE

Dally Spacials Menus Order Onlina Catering Desserts Hews

X
| designed storksbakery.com to showcase STORK’s extensive == I - m_; “i_ |
offerings while making the experience seamless for both on @ EST 1007 R _' l
customers and staff. The site highlights their full range of e — y | 4 1
beverages, fresh-made sandwiches, Mediterranean-style B =2t e.RK S,ﬁ 3_-==~- T—— 'ﬁ,_.q._? =

prepared foods, baked goods, and seasonal desserts,
presenting each category in a clear, visually appealing way.
Online menus are fully integrated, allowing visitors to
explore the café’s offerings before visiting or ordering.

émkema CAFE -

A key feature of the site is its online ordering system, zﬁ?tf:fg;jiaﬁgue
which streamlines takeout and catering requests, |
making it easier for the community to access
STORK's food while supporting local business.

Café Menu

Browse our onling PDF menu and see what STORK'S has
to offer for breakfast, lunch or dinner!

The website also emphasizes the bakery’s community
engagement and non-profit partnerships, reinforcing
STORK’s role as a hub for both quality food and

local connection. Through thoughtful UX design,
mobile responsiveness,and eCommerce integration, e

the site effectively bridges STORK’s in-person experience TS
with its online presence, helping the business grow while "
serving its South Florida community.

1
Raad More
——]

ABOUT STORK'S

PROJECT:  WEBSITE REDESIGN & ONLINE MENUS
CLIENT: STORK’S BAKERY

2505 NE 15th Awemg;
Wilton Manors. 333

4,567:3220
P‘}Tegzi 567.3224

akery.com

www.storksP

MORE THAN JUST (:.’.FFEEI

A unique combination of upscale coffee house, bakery, and bistro café, all rolled into one.

Delicious Desserts

STORK'S has some delicious desserts available for pre-
order and plck-up for your next partyl

Read More



https://storksbakery.com/

TRI-RAILTRAINS GET
A NEW MAKEOVER

My prior experience as wrap designer came in handy as a
contractor with Goodman Public Relations when | was tasked
to redesign the look of the train fleet for Tri-Rail.

Their old trains were wrapped in light blue sky with palm trees
and over the years, wear and tear and dirt on the trains had
caused them to look worn out. | designed |2 different designs
for the SFRTA Board to vote on, and they chose the design |
created to hide the dirt with a darker base color and
high-visibility arrows and stripes.

The new train look got coverage throughout the

South Florida region in the local media and news reports.
It gives me a sense of pride whenever | stop at the tracks
and see my design work pass by.

PROJECT: TRAIN WRAP DESIGN
CLIENT: TRI-RAIL / SFRTA



https://www.cbsnews.com/miami/news/tri-rail-trains-getting-makeover/
https://www.youtube.com/watch?v=fSlw8VU-J10

CLICK THE BUTTON
TO WATCH A VIDEO
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r;_ ;;'_-'_'-;t Bf the design tea.m,
hi EPT j'...ﬁldl]ctlon staff and the
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’Sine en,l have d@SigHEd several 3 | | 4 ST 'l;ai = |
wraps for other clients, including Sage Dental | £ , "
and The Galleria at Fort Lauderdale’s SunTrolley.

S mms\'.;-; £

PROJECT: VEHICLE WRAP DESIGNS
CLIENT: JAXWRAPS, SAGE DENTAL, THE GALLERIA MALL/SUN TROLLEY


https://www.youtube.com/watch?v=9nn8yUVRjvs
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For many years, | supported the event marketing efforts

for Tri-Rail's annual Winter VWonderland event, a holiday Saturday, Dec
celebration that brought hundreds of families from across Tri-Raips pm
South Florida to one of its stations. The campaign 3 ami, £ 3
required months of planning, including developing new Come and ens L
design concepts, coordinating event layouts, creating fur famify aj;%@ ( ﬁ
sponsorship packages, and maintaining sponsor branding and enlolinment: 'S F k
across print and digital materials. TR| R RAIL "'E'\h‘
| also led the digital marketing efforts, producing banners, VIPE THE TRAI . g mu;m; -
social media graphics, targeted eblasts, performance 5 Q5 VEKEND Faggs
reporting, and campaign analytics. One year, | incorporated 100 750 TR %RAIL
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riders with a

Al tools to create custom 3D animated clipart and an | dain ke
original theme song for the promotional video. s

In addition to Winter VWonderland, | designed graphics
for other major annual Tri-Rail events, including the
Downtown MiamiCentral Station Grand Opening,
Ride & Play, Rail Fun Day, and On Track Summer Fest.
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-WINTER WONDERLAND GRAPHICS
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https://www.youtube.com/watch?v=azIgFHKPVVY

TWO DAYS, 165 MILES,
MIAMI TO KEY WEST

Throughout my five-years as graphic desi
for The SMART Ride, | had the opportuni
to design some fun and different items. 'l
addition to the annual event posteri.,|
guide, outdoor banners for the event, .E \
able to design an inflatable archway -tk
riders rode through on the ‘j,;ﬁ"lmﬁ air
journey each year, ';"_-:;ji:.cle jerseys,
embroidered baseball ¢
many more amazing u

It was truly an amazing

experience to volunteer

for this great organization = X |
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STAY COOL THIS SUMMER... " I'M'DREAMING OFA = “v-
PINK SUB CAN HANDLE THE HEAT! _ 3 PINK CHRISTMAS!. -
X .-‘.. -‘ S :.a " ‘# . ’;: . - ! : I_..

B

GRAPHIC DESICH BY AVIDHARKETING LS

Corporate Events | Private Parties | All Occasions
« Chef & Waiter Service

ttiel JB.COM FoLLow us AT PINKSUB.COM
] r F "3y | e o) B o i 47 A0y L I+ e e e e e e e
954.566.221 _ PARTY! 734.566.L219 FOR YOUR HOLIDAY PARTY!

FOR THE “PINK” NEW YEAR

» Corporate Events
- Private Parties

. \ - All Occasions
Unique Gourmet - Platters and Sides

T bs, Sandwich es, « Pick-up, Delivery & Setup

« Chef & Waiter Service
Wr?‘P_s’ Salads * Many Catering Options
and Bowls

Dawn Holloway,
Chef/Owner

-

-

Ei‘lEﬁ.KFAST' * LUNCH + DINNER PICK UP « EAT IN - DELIVERY

{1109 NE 34th Court, Oakland Park -oLLow Us AT PINKSUB.COM
SUB  Across from Art Park off Dixie Hwy. CALLDS4.5060.22 113 FORYOUR NEXT EVENT




GENTLE DENTAL RE-BRANDS
AND BECOMES SAGE DENTAL
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As a contractor through AVID Marketing, | was e A s@iyﬂ'ﬂﬁﬁngs

responsible for designing the re-branding campaign o sensenBench = Stusit  Port 8t Luch
for Sage Dental. Over a Six month per;lod, | was able r=yraT= DENTAL M EERE R | 2
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Waterford Lakes
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With so many different locations in Florida, Sage
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Dental’s direct mail postcard campaigns, their , T (e iz S/ \ L lmm::':'::r::;::m
advertisements in many area Valpak mailers, the ads R D) b el "ot NOPROBLEME R o
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for their coupon clipping magazines, and even their [ oo e e L S <l

magnets had to be updated. This was a detail-

oriented project that | helped accomplish within T ey iy <« . S e rout rete (ST7.0T5.7456)
the desired time-frame. ' - .-

QTSI Wit 28 Convenient Locations including:
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Sage Dental of Stuart « 4203 SE Fedeval Hwy., Stuart, FL 34897
FORMERLY _| Sage Dental of Jenssn Beach « 7835 NW Federad Hwy,, Stuart, FL 34954
- "-- Sage Dental of Port SL Lucia = 1722 SW St Lucie W Bivd, Port St Lucie, FL 34984
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| was excited to design their new corporate
van’s vehicle wrap, as well as their trade-show
displays and a “Toothy” character for their
social media holiday and blog promotions.
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([SAGE DENTAL ﬁ z

PROJECT: CORPORATE RE-BRANDING CAMPAIC  V/Brand-New, State-of.the-Art Facilities |
AGE _DE e v Latest Dental Techniques & Materials Used
CLIENT: SAGE DENTAL
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v Most Dental Insurance Accepted

II -‘

844-732-2739 ® MYSAGEDENTAL.COM



FAILURES THAT TEACH:
TU RNING ADVERSITY INTO GROWTH Friday, January 10,2020 Latest: New Year, New

~ 7 ' Neonor?
In 2019, just before the pandemic, | launched a digital publication ii' i IFE AVI D AUDIO - VIDEO - INTERAGTIVE - DIGITAL

serving Wilton Manors, Fort Lauderdale, Oakland Park, and the Al A S ot i $2) e O B DSl 10
beach areas. The online magazine featured a mobile-responsive
website With digltal marketing tOOIS banner advertising and 4% LATEST CALENDAR ENTERTAINMENT PEOPLE FOOD &DRINK ADVERTISE CONTACT Q x
video capabilities, all designed to provide a modern,
cost-effective alternative to print media.

The publication was organized into categories such as events, NEW?EQ{*__P%%%MWES

bars, food, businesses, and people, with the goal of promoting
local businesses, especially those without large advertising
budgets. A standout feature was the ability to have articles
read out to the reader aloud, allowing users to consume
content while driving, exercising, or multitasking.

Coming To The Drive!

4 january 7, 20 Lt

WWe're YOUur

sal Estate POWERTeal
We're Your Real Estate POWER

==l

Entertainment

| ]
Get Your One

™ November 7, 2019

LS FPRINE
Group You Need to Join in the

New Year

M December 18, 2019 @ 0 ™ Decemnber 18 2019 0

| handled the full project — from conceptualization and design
to hosting and website creation — and began promoting and B S PRESIIIRT S DAy *
selling advertising. VWWhen the pandemic hit, outreach and B - J S 77 IZMZ
advertising sales became challenging, so the project was put v . V= u ' s
on hold. While it didn’t unfold as planned, the experience
demonstrated the value of experimentation, full-stack design,
and creating innovative digital media solutions.

In late 2025, talks to revamp the website have started.

PROJECT: WILTON MANORS LIFE MAGAZINE
CLIENT: AVID MARKETING INC.
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https://wiltonmanorslife.com/
https://www.youtube.com/watch?v=b4cudTCIk0M

Breathe Easy. Finally, a heating

#= Our workmanship

is guaranteed.

AIRESERY

Aire Serv serves a much bigger pz_n';:uus.-"-:- tha
heating and air conditio rnr*g maintenance. We
the key to making people’s lives easier. E}L. ter.

* All Makes & Models

* Anytime Service * No Overtime Charges

* On the Way Alert » 24x7 Service Available

* Fixed Right Promise -+ Locally Owned & Operated |

* Upfront Pricing

We aren’t just fixing people’s heating and cooling
systems. We're fixing people’s ecosystems.

AIRESERYV

2417 Emerqenry Serwc,e » (727) 866-4527
www.aireserv.com/new-port-richey

PROJECT:

CLIENT: GOLFER’S DIGEST

& cooling company
you can count on.

ADVERTISING GRAPHIC DESIGN

ADVERTISEMENTS FOR PUBLICATIONS

Child Custody & Visitation « Contempt & Enforcement
Divorce « Dissolution of Marriage » Paternity
Pre-Nuptial & Post-Nuptial Agreements
Modifications » Parental Relocation
Child Support » Mediation « Parent Coordination
Domestic Violence = Child Custody & Visitation In-Depth

| AW OFFICES OF
AUDREY A.]JEFFERIS, P.A.

“A LAW FIRM DEDICATED
EXCLUSIVELY TO MARITAL
AND FAMILY LAW”

YOU NEED AN ATTORNEY WHO IS A TOUGH ADVOCATE.
YOU NEED AN ATTORNEY WHO CAN GUIDE YOU TO MAKE
RATIONAL DECISIONS. YOU NEED AN ATTORNEY WHO
CARES ABOUT YOU AND YOUR FAMILY.

YOU ARE NOT ALONE.
CALL (727) 478-4902

PASCOFAMILYDIVORCE@GMAIL.COM

8138 Massachusetts Avenue, New Port Richey, Florida 34653
€ Law Office of Audrey A. Jefferis, PA.

WWW.PASCOFAMILYDIVORCE.COM

Suburban offers more ﬂf?l'tr}'f‘“"s you W s

spaciousness, commanding performance and mgeﬁbu: mfﬂy N2 "';':u
technology. Whether it’s soccer practice, a night out or a
wekend at the cottage, the 2018 Suburban is ready for anything.
No wonder that, year after year, Chebrolet Suburban is part of
America’s best-selling family of SUVs.

—— - o -
e i _,lgﬂ--__ T :-' e
A ..ni‘ﬂ‘ i

= ﬁ.’ F' s -rbmtﬂ
T

FJND NEWROADS

;L{,;_ = -’,-f—""":_-.-w'
7 ; oy =t ] i

* Scan this code to
~our reviews here:

Whether it's a routine service, a wamning light on, or something just
doesn't feel right, you want a service team that is trained and properly
prepared to be your advocate in the enjoyment of your luxury vehicle.

We have the training, the tooling and the passion to be your go-to

service facility. Check our reviews and give us a chance to show
you how good an automotive service experience can be.

Contact EuroService Automotive or visit us today!

540.347.9800 - bill@euroserviceauto.com

6583 Merchant Place, #304, Warrenton, VA 20187
(Minutes from Haymarket and Gainesville)

www.EuroServiceAuto.com

Throughout my career, | have designed many advertisements for numerous
types of publications, spanning from local newspapers to national magazines.

Each client requires a different type of brand identity and style for their ads,

but each one has to represent my sense of taste.



PROFESSIONAL GRAPHIC DESIGN BY

THANK YOU!

DAVID GRIFFITHS | 954.696.6932 | CREATETHEEFFECT@GMAIL.COM



